Bapalal Keshavlal is widely regarded as a leading international
jewelry brand from India. Established in 1939, this design pow-
erhouse is a family-owned business that has been praised for its
manufacturing prowess, but more important, for staying true to
its pioneering quality standard. This year it completes 75 years of
its existence.

In the two decades since ventuting into exports and being rec-
ognized by the Indian government for its consistent high sales,
the company has established deep relationships with some of the
wortld’s top high-end jewelry retailers. The brand is known and
> ] appreciated not only for its distinctive and eclectic designs but also
B dpd ] d ] I\ S h aVv ] d I . ad for its highly petceived value. Indeed, all company activities are
SNt 1ok : driven by its design ethos, which as its logo suggests is grounded

in serving the manifold emotions and desires of women.
Sharing with you key accolades and milestones in our effort to

build a strong global presence.

* We were one of the first Indian company to be invited to exhibit
at some of the most exclusive high end jewelry trade shows - the
Couture Collection and Conference, Luxury by JCK, Prestige
JCK Las Vegas, About-] Italy, Vicenza Show and Baselworld.

* We are the finalist in the 2017 JCK Jewelers” Choice Awards
Contest. Our jewelry placed 3rd in the Best Statement Piece
$20,001-30,000 category. We are consistently winners of JCK
Jewelers Choice Awards in different category since 2008, 2010,

2011, 2012, 2013. In 2012 we have won Grand Prize amongst
dozens of winners.

* Advertising in all major international jewelry trade magazines for
the past 8 years has been expanded to consumer magazines.

* Awards for outstanding export performance were repeatedly
bestowed by the Indian Government in the last 15 years in the
studded jewelry category.

In 2014 Bapalal Keshavlal opened a state-of-the-art, by-appoint-
ment-only showroom at Dharam Palace, Hughes Road to cater to
its longstanding patrons and new potential clientele in India. To
this end, Bapalal advertises not only in top trade publications, but
also in Indian consumer magazines such as Vogue India, Verve
and Solitaire International.

Recently In September 2015, at the prestigious Vicenza Oro show
in Italy we were nominated for the Andrea Palladio Award for
Best International Brand! The Andrea Palladio Awards have been
dubbed as the Jewellery Oscars.

For more details please visit our website:
www.bapalalkeshavlal.com/history.php

We are also active on social media like Facebook and Twitter:
www.facebook.com/bapalal
www.twitter.com/bapalal




